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Report Synopsis 
 
In 2005, the global chemicals industry 
carried on with the momentum gen-
erated in 2004 although facing many 
severe challenges. Production grew by 
3.9% while revenue is estimated to 
have grown by approximately 4.8% to 
USD 1,310billion. Rising feedstock and 
energy prices area major concern to 
the industry as are environmental and 
other regulatory challenges. The prof-
itability of many of the companies will 
depend largely on whether they are 
able to pass on the high costs to the 
end consumers.  
 
 
Markets covered in this report in-
clude North America (the US and 
Canada), Europe (excluding the UK), 
the UK, Japan and the emerging mar-
kets of Brazil, China and India. In 
these markets “Commodity” chemi-
cals accounted for over 53% of the 
total, an increase of 5.9% y/y. Most of 
the manufacture of these chemicals is 
concentrated in the top ten players in 
the industry. 
 
Major trends in the industry are glob-
alization, consolidation and outsourc-
ing, while the growth drivers include 
industrial demand,  economic growth 
in the emerging markets and substitu-
tion of conventional materials. 
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