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Synopsis

The main focus of this survey
is to study the global pharma-
ceutical market at three levels:
global, regional and company.
At the global level the phar-
maceutical market grew at the
lowest rate in five years in
2005, in part due to USD12
billion worth of drugs coming
off patent. Europe and North
America have increased their
share of the market at the ex-
pense of Japan.

At the regional level, although
the US remains the largest
market by far and accounts
for over 40% of the market,
growth was significantly
higher in the UK, Europe and
Brazil in 2005.

Pfizer remains the number one
pharmaceutical company with
2005 revenue of USD51.29 bil-
lion, but this was less than
2004 revenue. Out of the top
ten companies only four regis-
tered positive revenue growth,
the highest being Novartis at
over 14%.

The survey updates the re-
portSURE 2004 survey to
full year 2005 where possi-
ble.
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